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I'" AYKEIOY
TEXNOAOI'IKH KATEY®YNXH
APXEY OPTANQ>HY & AIOIKHXHX
EINIXEIPHXEQN & YITHPEXIQON
snava?xnnrlka
Osuata 2 006
OMAAA A’

YT1C TOPaKAT® mpotdcselg, anmd A.l. péypr ko A.7. , va ypayeTte 610 TETPAOO GO TOV
apOpé g kKaBgmag kon dimha Tov ™ Ay Zwatd, av ) ipdtacy sival ceT, 1 Adbog, av
1N npoTacy sivan Aavlaopuiv.

A.1. Ot peremtég G 6101KNGNG TOV EMYEIPTCEMVY, AVATTVGGOVY TOVTOYPOVO OVAAVTIKY KoL
ouvleTiKn okéyn pe T Ponbela TG CLGTNIKTG TPOGEYYIOTG.
(Movaoec 4)
A.2. H Aertovpyia TV Anpociov Xyécewv Tpoctadel e Eva GOVOAO EVEPYEIDVY VO KEPOIGEL T
enmyeipnomn N 0 opyavicpdc, TV EKTIUNON, T0 GEPAGUO Kot TIG BETIKEG EVIVTTMGELS TOV
nepailovToc.
(Movaoec 4)
A.3. Ot emyepno1aKéc Aettovpyiec 0V avamTLGGOVTOL OAEG KO 6TO 1010 EMimedo o€ KAOE
emyeipnon, AOy® TG S1apOPETIKOTITOC TWV. OPACTHPLOTTAV, TOL HEYEOOLG Kot GAM®DY
QUTIOV TTOV VREPYOLYV HETUED TOUG.
(Movaosec 4)
A.4. O1 Bacikég EVVOlEG Kal apyEC ToL management TPOGAPLOLOVTOL GTIG O10.POPES YDPESG
avAAOYQ [LE TIG TOMTIOTIKES, KOWMVIKES, OTKOVOLIKEG Kol TEYVOLOYIKEC TOVG
1BouTepOTNTEG.
(Movaosec 4)
A.5. H duvatdmTa ¢ emyeipnons vo IpoceEPEL KOADTEPT) TTOOTNTO KOl TIUT oTol aryafd Tng
ar’ 0,7t GALEG EMYEIPNOELS KOAEITOL TTAPAYOYIKOTITOA.
(Movaoec 4)
A.6. H ¢pthoco@ia kat To TEPIEXOUEVO TOV ATOPAGENDY KOl TNE Agttovpyiag Tov marketing
ekQPALeTal e EVOL GUGTNLLO GTEVA GUVOESEUEVMV LETOPANTOV YVOOTEC OC TaL “4Ps”.
(Movaoec 4)
A.7. H épevva yopw amd ta avOpdmva tpofAnpata Tov opyavicpol etvan ev6Hvn Tov
TPOYPOUUATIGHOV avOpOTIVOL SUVOLIKOD.
(Movaoec 4)
YT1S TOPUKATO TTPOTAcELS, amd A.8. puéypr ko A.9., va ypayere 6TO0 TETPAOLO GUS TOV
aprOuod g TPOTUGNS KL HiTAG TOV TO YPAUNG TTOV OVTIGTOLYEL GTI] GOGTY] UMAVTI|G).
A. 8. Avtikeipevo g 010iknong TV ToANcemy etvat:
o. OpaoTNPOTNTEC HE OTOYXO VO TPOGEAKVGOLV KOl VO TEIGOVV TOVG KOTAVUAWMTES VO
ayopacovv ta ayafa g emyeipnong.
B. TO0 mPOidV va PTAVEL GTOVEC KOTAVOAWMTEC UE GAUEGO 1| EUUESO TPOTO, OTIG EMBVUNTEG
TOGOTNTEG KOl LE TNV OVAAOYT TOOTNTO.
Y. VO TANPOPOPT|GEL TOVG KOTAVOAWMTEC OTL TO TPOIOV 1 1) VINPEGia TG emyeipnong eival
N KOADTEPT EVOAAOKTIKTY ETIAOYT Y10 TNV IKAVOTTOINGT TV AVOYK®OV TOVC,

5. 6ha ta mopoamdve
(Movaoec 6)
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A.9. Evog KaAdg nyETNG 6TO YMDPO TOL:
. KaBodnyet Ko Toipvel Tp®TOBOVAMEG.
B. avotyet opilovteg Kot BEATIOVEL GLVEXDG T TPAYLLOTOL.
Y. OAa T TOPOTAVE.
J. Kavéva amd To ToPATAVE.

(Movaodec 6)
Na anavTi|6£Te 6TIC TUPUIKATO EPMOTNGELS:
A.10.1) Tioto)o €l M Tapokivnon TV epyalopEvoV;
(Movaoec 3)
i) Titpoomabovv va tpocdopicovy ot S1apopeg Bewpieg Tapakivnong Tov Exovv
avantuydet;
(Movaoec 2)

A. 11. Ano 11¢ Pactkéc mnyEG SUVOUNG TOL NYETN VA TEPLYPAYETE TN SVVOUN TNG AVAPOPAC.
(Movaoec S)

OMAAA B’

B.1. Tt peretd kot epevva n Atoiknon Ipocwniko, motog eivat o okomde tng, yiotl amotelel
OTLLOVTIKT] EMYEPNGLOKN AELTOVPYI KO GE TO10VE avaTifeTaL,

(Movaoec 11)
B.2. Mg 11 agyoieitan 0 EMGTNHOVIKOC KAAOOC TG A0TKNONC TOV ETYEPNCEDV;
(Movaoec 6)
[Mota elvon TOL ETYEPOVG EMSTNLLOVIKE, TESTAL TNC;
(Mova@oec 6)
B. 3. Ano 11 g€aptdton 0 TpocdlopioHOg THE EVVOL0G TOV OpOL management;
(Movaodec 6)
ITowoug tpelg opiopovs yvopilete yio To management;
(Movadec 9)

B.4. Ti mepirapfdvel o TPOYPOUUATIGUOG (Movadeg 6) Kol TG eKQPACeTal 1 0pydvmon
(Movadeg 6) ™G Aertovpyieg Tov management;
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